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about   us

Founded in early 2011 as the brainchild of several aca-
demics and commentators MindMap-SA is a social 
commentary initiative. Primarily as a think tank Mind-
Map-SA aims to create and foster a culture of criti-
cal thinking amongst middle class South Africans. 

The scope of our initiatives stretches over a wide array of 
platforms ranging from online to actual “think sessions”. 
Through collaborative efforts with our partners we aim to 
position new and irreverent view points as front and center of 
social debate not only in South Africa but around the world. 

MindMap-SA aims to serve as a catalyst and a reference point 
for the thoughtleaders of a dynamic and vibrant cultural scene. 
We place specific emphasis on highlighting as well as working 
with initiatives, people and events that are at the forefront of in-
novation as well as adding value to the dynamism of our society. 

Our primary point of departure is to influence and help 
reinterpret all aspects of social life. We aim to fuse 
the socially aware ethos of a traditional news journal 
with the distinctive tone of a refined cultural monocle.



Online 

One of the fastest growing platforms of information is on-
line. Not only because of its ability to transfer information eas-
ily but also because it allows for a globalization of networks 
and an immediate exchange of ideas, information and opinion.

Not wanting to be left out of this mindmapsa.com is the official 
homepage of MindMap-SA. Here you can get free access to a dy-
namic mixture of content including the latest reviews, analysis and 
commentary at the flick of a button.  You can also follow us via twit-
ter @mindmapsa and get the latest updates from out news feed

You can also like our facebook page where you can get links 
to our latest work, round ups of the finest events as well 
as interact with a lively and dynamic community of peers.

Magazine

Mindmap-sa also publishes a 
monthly e-zine. This is a cultural 
publication that contains interviews, 
reviews and features on the people 
and ideas that are shaping the global 
cultural agenda. ¬ It is available for 
free download via mindmapsa.com 
and is also distributed digitally to a 
large database of subscribers. Each 
edition tackles a specific theme.

 Our team of contributors, writ-
ers, photographers and designers 
generate a blend of content that 
is suitable for the most refined of 
pallets. Amongst the people who 
have been featured in the magazine 
are South African Literary award 
winners Phillippa Yaa De Villiers 
and Sifiso Mzobe, Standard Bank 
young artist of the year Nandipha 
Mntambo and critically acclaimed 
film maker Thishiwe Ziqubu.

 

Also within the magazine we regu-
larly publish an in-depth special 
report on an issue that is resonant 
with the times. Ranging from The 
Arab spring and COP17 to a city 
survey Durban, we bring it all in 
bite size chunks for you to enjoy.

 

Synthesized content  for you to 
carry in an easy portable format. 
Although we encourage the tradi-
tion of originality, we cannot under-

value the importance of spreading 
information in our global village. 
So we encourage our readers to 
share our content within their cir-
cles of influence so as to encourage 
that culture of exchanging ideas.

 Our team of contributors come 
from a wide range of backgrounds 
which is something that has be-
come part and parcel of the brand 
philosophy of MindMap-SA. We 
pride ourselves in having access to 
a wide pool of talent. Amongst our 
frequent contributors are Vodacom 
Journalist of the Year Award Win-
ner Matthew Savides, Critically ac-
claimed poet and performer Busiswa 
Gqulu and prolific author Khule-
kani Magubane to name but a few.

platforms



editorial policy

MindMap-SA prides itself in being a publica-
tion that stretches the core of our cultural cosm.  
With that being said we are also keenly aware 
of the social context in which we operate. It is 
with this in mind that we have formed an edito-
rial policy that is the reference point for all our 
projects initiatives and operations.  Our editorial 
policy takes it queue from two unshakable pil-
lars.  

Editorial independence
Although we interact with and exchange ideas 
with multiple people on multiple platforms, the 
editors and writers of MindMap-SA reserve the 
right to retain their editorial independence. We 
are committed to ensuring that our readers get 
the maximum value when they read our publica-
tions. We are unswerving in our pursuit for high 
quality content, which is to say we shall be criti-
cal if the needs arises. 

Public decency 
Despite our willingness to be a platform for 
unique and  at times cheeky viewpoints we do 
not encourage any content that is devise, unfair, 
or amounts to hate speech. As a publication that 
operates in the sphere of a highly active democ-
racy we are willing to operate under the laws 
and rules of that democracy. We disassociate 
ourselves with sexism, racism or any other form 
of discriminatory behaviour. 

http//:mindmapsa.com 

www.issuu.com/mindmapsa

@mindmapsa

mindmapsa@gmail.com

MindMapSA

Contact us



Due to the moving target that is our way of life 
it becomes very important for any publication 
that writes from a cultural analysis standpoint to 
know its target market. The average MindMap-
SA reader has several of the following traits

•	 Comes from a well to do middle class family 
and has a decent amount of disposable income.

•	 Has or is currently studying towards a tertiary 
qualification

•	 Has an avid love or even a basic understanding 
of the arts

•	 Has a frequent access to online resources

•	 Is a consumer of a wide array of products and 
goods

•	 Our market slants towards 65% male and 35% 
female readership

•	 Is keenly aware of current social trends and pat-
terns and the cultural references of the day

•	 Comes from a social background that reinforces 
critical thinking 

•	 Is always in pursuit of new viewpoints to en-
gage with

•	 Is based in a South African urban area, and that 
is where they learn, live, work and play

•	 Is willing to look into new initiatives in order to 
enhance their quality of life

•	 Has a circle of influence that is strongly curated 
and refined without snobbery. 

•	 Embraces the ideals of non racism, sexism or 
any other form of discrimination

•	 Is active in the urban lifestyle or cultural scene

•	 Is an avid reader of books, magazines and blogs

These are some of the characteristics that are pos-
sessed by the average MindMap-SA reader. The 
consumer of our content can best be described as 
intelligent, cultured, and open to new ideas. 

The reader



be unique
MindMap-SA



production deadlines

Issue Number Briefs and book-
ing deadline

Story Submis-
sion and material 
deadline

Distribution 

5 (Jan 2012) 27 Nov 2011 20 Dec 2011 10 Jan 2012
6  (Feb 2012) 27 Dec 2011 20 Jan 2012 10 Feb 2012
7  (Mar 2012) 27 Jan 2012 20 Feb 2012 10 Mar 2012
8  (Apr 2012) 27 Feb 2012 27 Mar 2012 10 Apr 2012
9 (May 2012) 27 Mar 2012 20 Apr 2012 10 May 2012
10 (June 2012) 27 Apr 2012 20 May 2012 10 June 2012
11 (Jul 2012) 27 May 2012 10 July 2012 20 July 2012
12 (Aug 2012) 27 June 2012 3 Aug 2012 18 Aug 2012
13 (Sept 2012) 27 July 2012 20 Aug 2012 10 Sept 2012
14 (Oct 2012) 27 Aug 2012 20 Sept 2012 10 Oct 2012
15 (Nov 2012) 27 Sept 2012 20 Oct 2012 10 Nov 2012
16 (Dec 2012) 27 Oct  2012 20  Nov 2012 10 Dec 2012



January 2012
Issue 5 of MindMap-SA, will focus on the ultimate creative persona. 
The issue will look at the life, work and identity of a single individual. Namely Tumi Mole-
kane of Tumi and the Volume. Amongst the issues that will be covered are: a main feature 
on Tumi based on an interview, a review of his show at unit11, analysis of the cover art of 
his albums, a look at his collaborations, reviews and critiques of all his albums and much 
more

February 2012
Issue 6 of MindMap-SA, will focus on the influencers of South Africa’s creative culture 
The issue will look at how these individuals exert their influence, the initiatives and brands 
with which they are associated as well as the wider agenda of the their work. 

March 2012
Issue 7 of MindMap-SA, will focus on urban quality of life
This issue will contain a survey from the three hubs of South Africa’s lifestyle (Johannes-
burg, Durban and Cape Town) we will look at the plans that each city has in the pipeline to 
enhance the quality of life of its citizens as well as the people behind it. Things like Educa-
tion, population control and Cape Town being a 2014 design capital will be covered in this 
issue. 

April 2012
Issue 8 of MindMap-SA, will be our literature edition
This issue will come on the backdrop of the Time of The Writer festival which is an annual 
meeting of the finest minds in literature held in Durban. The issue will contain features on 
authors, emerging trends in the world of literature, reviews and previews of the best and 
worst books as well as other highlights from the world of publishing. 

May 2012
Issue 9 of MindMap-SA, will feature a “personality”
This unlike the Jan issue will not be an entire edition dedicated to a single person, but rather 
the person will be profiled within the dynamic mixture of content such as features, reviews 
and opinion pieces. 

June 2012
Issue 10 of MindMap-SA, will feature a “personality”
This unlike the Jan issue will not be an entire edition dedicated to a single person, but rather 
the person will be profiled within the dynamic mixture of content such as features, reviews 
and opinion pieces. 

editorial calendar

Please note that this editorial calendar serves as a meer guideline foe some of the issues and features 
that could be tackled in the months ahead. It is a departure point for contributors and advertisers 
to get some kind of an idea as to where their content might fit in. It is subject to change at the dis-
cretion of the MindMap-SA editorial team. In the event of such, ample notice will be given to all 
parties concerned.
 



July 2012
Issue 11 of MindMap-SA, will be our arts issue
This will be a clinical review of all the best pics, productions and shows from the 
2012 edition of the National arts Festival in Grahamstown. The issue will have 
reviews of the shows, interviews with artists and creatives, a guide to where and 
when you can catch the shows post the festival as well as features on other issues 
related to the arts. 

August  2012
Issue 12 of MindMap-SA, will be our film issue
This will be a clinical review of all the best pics, productions and films from the 
2012 edition of the Durban international Film Festival. The issue will have reviews 
of the films, interviews with people behind the productions and, a guide to where 
and when you can catch the films post the festival .

September 2012 
Issue 13 of MindMap-SA, will feature a “personality”
This unlike the Jan issue will not be an entire edition dedicated to a single person, 
but rather the person will be profiled within the dynamic mixture of content such as 
features, reviews and opinion pieces. 

October 2012
Issue 14 of MindMap-SA, will feature a “personality”
This unlike the Jan issue will not be an entire edition dedicated to a single person, 
but rather the person will be profiled within the dynamic mixture of content such as 
features, reviews and opinion pieces. 

November 2012
Issue 15 of MindMap-SA, will be our music issue
This will be a clinical review of the year in music, The issue will have reviews of 
the best new albums, interviews with musicians and people behind them, as well as 
features in other issues related to music. 

December 2012
Issue 16 of MindMap-SA, will be year-end issue
This will be an issue that looks back at the issues, people and initiatives that have 
shaped the social agenda for 2012. This issue will also see the first MindMap-SA 
Creative of the year being named. 

editorial calendar




